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A CELEBRATION OF A SPECIAL ANNIVERSARY




~ Engaged
- Dynamic
Inspired
Courageocus
Appreciative
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Vince Is Medicare Eligible!

Resilient
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2. Success |

OHN WQODEN Péace of mi ndé.:- S o

9 » Knowmg you have 'done your best
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Think BIG,

then think
BIGGER!

more than you want to breathe, you
8* - - #& 46$$&44'6-”m

- Michael Jordan
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UPDATED EDITION

CAROL S. DWECK, Ph.D.

mindset

THE NEW PSYCHOLOGY OF SUCCESS

mnec.  (Growth vs. Fixed Mindset -

MILLION

Dr. Carol Dweck

COPIES
| . IN PRINT
| *paren t’ng
B I G G E R I ‘ i
. | xschool
| *relationships
“Through cl esearch studies and engaging writing,
Dweck illuminates | ir beliefs at ur capabilities exe endou
influ how we learn and which paths we take in lif
—BiLL Gares, GaresNotes
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Top of Park City Mountain

S=els Think Big Examples
then think

BIGGER!

Day-to-day




Captain sully

Think BIG, [MRellal’@=]le Exam

then think Life or Death
BIGGER!




- Start with Why?
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\ hat.lnsplres you?
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Start with

Why? What
Inspires you?

John Wooden

» STEVE

ON LEADERSHIP

John
Wooden

THE &/ HABITS OF
HIGHLY
EFFECTIVE
PEOPLE

Stephen R. Covey

Why Some Companies

Make the Leap...

and Others Don't B U I LT T 0
GOODNTONN | A A

VISIONARY DOMPANIES

JIM COLLINS JIM COLLINS

Coauthor of the bestselling

BUILT TO LAST %
JERRY I. PORRAS

Jim Collins

20 ®
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The
Bl o] |
Blink TIPPING POINT _ _
Outliers
How Iu«."."l!u’usx Can \Q.

Make a BigADifference

l\lalcoll‘n MALCOLM :\1 ALCOLM

Gladwell GLADWELL GLADWELL

Malcom Gladwell




Sample Advisory Firm

Start with Wh 9, oWe are 1 nspired to pr
Why? What
il e y and create successful 1
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Sample Advisory Firm

oBy | everaging technol c
Start with . 7

Why? What HOW7 enhances outcomes, providing hands on

: . ,) n .
e superior, and responsi v
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Sample Advisory Firm

il Whatf) oWe_ wi |1l work with pl

inspires you? parti cl pants to accompl
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